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ABOUT EBEA

As a registered charity the association seeks to:

• provide members with professional support
• promote the teaching of Economics, Business and Enterprise
• encourage curriculum development in these subjects

The EBEA has been supporting teachers since 1937 when 
it was formed by Economics teachers as ‘The Economics 
Association’. With the development of business education 
in the latter part of the twentieth century and a growing 
interest in encouraging enterprise, the association became the 
Economics, Business and Enterprise Association (EBEA).

The EBEA has played a significant part in the development 
of economics and business education in the UK in terms 
of both curricula and pedagogy. The association publishes 
both a termly journal, ‘Teaching Business and Economics’ 
and a monthly e-newsletter. Journal articles provide both 
practical guidance and evidence-based ideas for professional 
development. As an archive going back many years, indexed 
by subject, they represent an important ‘body of knowledge’ 
fundamental to business and economics teachers’ scholarly 

activity (SoTL). In addition, over the years, the EBEA has 
published or contributed to all the key texts setting out the 
latest thinking on subject specific pedagogy and curriculum 
planning.

The association supports the development of new teachers 
through its Initial Teacher Education Group, members of 
which come from all the main ITE PGCE providers. Each 
January the association runs an online new teacher conference 
full of tips and guidance for trainees. Trainee teachers receive 
a heavily discounted subscription, giving them access to 
guidance and resources specifically aimed at their professional 
development.

Through our advocacy work on behalf of members, the 
association also plays a vital role in working with key 
stakeholders such as DfE, Ofsted, Ofqual and others to 
ensure the school curriculum keeps up to date with the needs 
of young people. Over the years, that has included both 
consideration of the business and economics curricula at a 
subject level as well as whole school economic and financial 
literacy and the development of employability skills.
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The Economics, Business and Enterprise Association (EBEA) is the professional 
subject association for everyone interested in the teaching and study of 
Economics, Business and Enterprise.
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CONTENTS: SUMMER 2022
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Message from the Editor  Page 3

Towards a Model for Analyzing and Supporting Business Reasoning in Secondary Education  Page 4

Roel Grol, Polly Glegg, Coen Oosterbroek, and Limara Pascall consider what a model of business  
reasoning might look like and how it could be used by both teachers and students.

Initial Teacher Training: A Guide for Schools and Mentors Page 7

Adrian Lyons considers what is now expected of business and economics departments training or  
mentoring trainees.

Applying the Spiral Curriculum Approach to Curriculum Planning Page 9

Gill Fairclough explains how ‘spiralling’ topics and outcomes across students’ ‘learning journey’  
has raised attainment at Walsall Academy

Teaching ‘Theory of the Firm’ – Pitfalls and Guidance for Students Page 11

Robert Nutter shines a light on some of the critical concepts underpinning one of the most  
challenging subject areas in Economics.

Is Your Curriculum Providing Students With “The Knowledge and Cultural Capital  Page 15 
They Need to Succeed in Life”? (Ofsted, 2019) 

Kathy Cameron considers the scope of this Ofsted expectation and the role business and  
economics departments might play in delivering it.

Teach Accounting With Confidence! Page 19

Toby York and Colin Leith make practical suggestions for introducing a “powerful and effective  
learning system” into your teaching. Accompanying the article is free access to the Accounting Cafe  
online course “Teach Accounting with Confidence”.

‘Getting Ready for Work’ Five Years On Page 24

Five years after authoring a major Ofsted report on better preparing young people for the world  
of work, Adrian Lyons shares his view of the progress made since.

Developing a ‘Can-Do’ Attitude Page 27

Russ Woodward and Reece Leggett explore the importance of ‘Entrepreneurial Self-Efficacy’ (ESE)  
and related threshold concepts to enterprise education.

Book Reviews: Page 30

Learning to Teach Business in the Secondary School  - Edited by Limara Pascall;  
reviewed by Gareth Taylor 

Value(s) - Building a better world for all - Mark Carney. March 2021, William Collins 
reviewed by Jo Bentham

TEACHING BUSINESS & ECONOMICS

TEACHING BUSINESS AND ECONOMICS JOURNAL

Teaching Business and Economics is the EBEA’s 
termly journal, dedicated to business and 
economics teaching in the 14–19 age range.

The journal aims to support the professional development of teachers in our 
subject area by providing a forum for sharing knowledge, insights, experiences 
and opinions. Teaching Business and Economics welcomes articles from across 
the profession. From experienced teachers, teacher educators and heads of 
department, to PGCE students and ECTs. We also welcome submissions from 
higher education, assessment bodies and any stakeholder with an interest 
in business and economics education. Articles are published in both the 
journal and on the EBEA website. Contributors receive a copy of the journal 
and with the author’s permission, a copy also goes to their headteacher or 
principal acknowledging their contribution to our subject area. These article 
contributions can also provide evidence for DFE and school performance 
management standards. Teacher Educators may wish to link the article to their 
research profile, e.g. with a DOI.

Teaching Business and Economics, edited by Gareth Taylor, is published 
each term normally in November, March and June.  The journal includes 
articles focusing on classroom practice, articles updating subject knowledge, 
information from awarding bodies, tips for using online resources, reviews of 
recently published teaching/learning resources, subject pedagogy and articles 
covering business, enterprise, economics and related subject areas.
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Mentors
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Advertising Media Pack 2022
   PTA Expert Magazine   

Great for Awareness, Consideration, Intent & Purchase

Print Circulation 12,500
Primary 10,000
Secondary 875
All-through 1,125
Independent 500

Topics: The PTA Year: Yearly Planner, Key Dates, Seasonal 
Events, Checklists, Planning
Parentkind PTAs: Membership, Volunteering, Marketing, 
Recruitment, Impact
Parents: Parent Voice, Championing Parents, Supported 
Learning
Fundraising: Success Stories, Case Studies, Suppliers,
Services, Products, Initiatives, Grants

Full Page   303 x 216mm (bleed)
297 x 210mm (trim)

Price £1,000

270 x 93mm (vertical) 
133 x 190mm (horizontal)

Price £625

Quarter Page 133 x 90mm

Price £325

We offer a 15% surcharge 
on top of display rates

Bespoke POA

Booking Deadline Mid-August
Copy Deadline Late August
Date of Publication Mid-September

   Solus Emails    

Great for Awareness, Consideration,
Intent & Purchase

Opt-In Subscribers 15,952
Generic Emails 328
Personal Emails 15,624
Unique Opens 3,967
Unique Open Rate 23%
Clicks per Solus 523
Unique CTO Rate 5%
Bounce Rate 0.1%
Unsubscribes 0.09%

Source: DotDigital & Salesforce Nov 2020 – Oct 2021 

Solus Emails 
Display Size 900 x 485px
Display Size 815 x 323px
Max file load size 10MB
Accepted file formats PNG, JPG, GIF
Max animation length 10 sec
Copy Deadline 2 weeks prior

Price £1,895

Solus emails will also be positioned within the Blog section of the 
Parentkind website and promoted on Facebook. Please supply 
two image sizes. 

Half Page

Advertorial
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CONTENTS: SPRING 2022

2

Message from the Editor 

 Page 3

Business and Economics Teacher Supply - Why Our Subjects Need More Than a Bursary 
 Page 4

Bob Hindle charts the business and economics teachers supply shortage and considers what  

could be done about it. 

Differentiation vs Adaptive Teaching 

 Page 7

Helena Knapton explains the shift in focus from ‘differentiation’ to ‘adaptive teaching’ in  

Initial Teacher Education and what we can all learn from the change.

A Level Economics: Should We Teach Outside the Spec? 

 Page 10

Robert Nutter identifies areas of the economics specifications that can be usefully ‘stretched’  

to aid overall understanding and challenge all learners.

eaching and Assessment for Learning Through Variation Theory 

Page 14

ld on a recent article by Jake Goodman and share  

Short Liv
and Covid Comparative C

age 17

Russ Woodward and Tim Veal highlight the opportunities t

understand hysteresis effects.

A Level Economics Qualifications: Equal But Not the Same  

Page 21

Peter Maunder considers the differing subject content expectations of awarding bodies in the UK …  

and the need for an OFQUAL update.

Three Things We Can All Do to Promote Greater Diversity and Inclusion in Business 

Page 24

In support of Pearson’s #BeInBusiness initiative, Kevin Lyons explores the top three areas business  

teachers can focus on to ensure representation in their teaching.  

Education for Sustainable Development: How Can Teaching Business Contribute to this Initiative? 
Page 26

Callum Bradbury and Hayley Wood encourage business and economics departments to take a  

lead in promoting sustainable development through the curriculum.
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Business and Economics Teachers – Why Aren’t We Making Enough?
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TEACHING BUSINESS& ECONOMICS

IN THIS ISSUE:
Business and Economics Teacher Supply - Why Our Subjects Need More Than a Bursary

Differentiation vs Adaptive Teaching

A Level Economics: Should We Teach Outside the Spec?

Blending Teaching and Assessment for Learning Through Variation Theory
Short Lived or Longer Lasting? Teaching Persistence Effects in Business and Economics: A Brexit and Covid Comparative Context.

A Level Economics Qualifications: Equal But Not the Same 
Three Things We Can All Do to Promote Greater Diversity and Inclusion in Business

Education for Sustainable Development: How Can Teaching Business Contribute to this Initiative?

Teaching Business & Economics Journal

Issue Spring Summer Autumn

Booking deadline 12 February 10 May  9 September

Artwork deadline 16 February 17 May 13 September

Insert booking deadline 12 February 10 May 18 September

Insert delivery deadline 26 February 24 May 25 September

Publication date March June October

Print Rate

Back cover £950

Inside covers £850

Double page spread £1,350

Full page £795

Half page £550

Quarter page £400

Display Advertising Rates

Loose insert advertising rates
500 volume available within printed copies. 
Up to 10g - £500
10g - 20g - £750

PUBLICATION DATES,  
ADVERTISING RATES AND DEADLINES
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IN THIS ISSUE:

Deliberate Practice and Variation Theory  

in Economics Education

Analysis and Commentary on A level and 

GCSE Entries and Results for Economics  

and Business 2021

Why My Pupils Are Confused About PED – 

And Why It Is My Fault

Classroom Booklets – Is This the Future?

Fruit Salad Economics

Overcoming Obstacles to Teaching with 

Simulation Games

Storytelling as a Teaching Tool
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Lessons They Will 
Remember: Cognitive 
Load Theory in 
Business & Economics
SEE PAGE 4
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TEACHING BUSINESS
& ECONOMICS

IN THIS ISSUE:

Lessons They Will Remember: 
Cognitive Load Theory in 
Business & Economics 

The Important Role Of 
Knowledge in Underpinning 
Enterprise Education 

The ‘Win-win’ of Frequent, 
Low-stakes Assessments 

Self-assessment and Peer-
Assessment is Seen as 
Good Practice, But What Do 
Students Think? 

SPECIAL FEATURE:
The New BTEC Tech Awards 
Level 2 – Teaching the Course 
from September 2018 

BTEC Level 1/2 Tech Award in 
Enterprise 

Economic Literacy for Everyone 
Summit 2018 

Teaching Brexit to Business 
Students Through the ‘Spyhole’ 
of Foreign Direct Investment 

‘Mindfulness’ Is All Very 
Well But How About Some 
‘Factfulness’
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Our monthly e-newsletter is delivered to the inboxes of over 1 ,400 engaged 
members who have opted in to work together to develop excellence in 
economics, business and enterprise education. 

Placing an advertisement in the e-newsletter delivers your product or brand 
message directly to the desktops of our member base of Teachers.  This direct 
reach builds brand awareness while driving traffic to your website. Each 
e-newsletter features timely content as well as other relevant support topics.

Solus email advertising rates
Dedicated email campaign to 1,400 members  - £1,600

Copy deadline Publication date

8 January 18 January

5 February 15 February

4 March 14 March

8 April 18 April

6 May 16 May   

3 June 13 June

1 July 11 July

5 August 15 August

2 September 12 September

6 October   16 October

3 November  13 November

5 December 15 December

E-newsletter one month campaign Rate

Banner advertisement (600 x 200px) £650

Advertising rates
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Digital file 
requirements

All files should be in Adobe Portable Format 
(PDF) at a resolution of 300dpi.
Set transparency flattener to 2400 and 600. 
Images should be 300dpi and a minimum of 
600dpi (maximum 1200dpi) for lineart.
CMYK colour only.

design service if required – please ask the 
team.

Full page
Bleed 216 × 303
Trim 210 × 297
Live 188 × 277

Half page horizontal
No bleed 
Trim 188 × 136
Live 174 × 122

Quarter page standard
No bleed
Trim 92 x 136
Live 78 x 122

Half page vertical
No bleed
Trim 92 x 277
Live 78 x 263

Double page spread
Bleed 426 × 303
Trim 420 × 297
Live 400 × 277

  24mm gutter 
margin for 
centrefold 
exclusion area 

Digital file 
requirements

All files should be in Adobe Portable Format 
(PDF) at a resolution of 300dpi.
Set transparency flattener to 2400 and 600. 
Images should be 300dpi and a minimum of 
600dpi (maximum 1200dpi) for lineart.
CMYK colour only.

design service if required – please ask the 
team.

Full page
Bleed 216 × 303
Trim 210 × 297
Live 188 × 277

Half page horizontal
No bleed
Trim 188 × 136
Live 174 × 122

Quarter page standard
No bleed 
Trim 92 x 136
Live 78 x 122

Half page vertical
No bleed 
Trim 92 x 277
Live 78 x 263

Double page spread
Bleed 426 × 303
Trim 420 × 297
Live 400 × 277

24mm gutter 
margin for 
centrefold 
exclusion area 

Digital file requirements
All files should be in Adobe Portable Format (PDF) 
at a resolution of 300dpi.

Set transparency flattener to 2400 and 600.

Images should be 300dpi and a minimum of 600dpi 
(maximum 1200dpi) for lineart.

CMYK colour only.

Need help with your artwork? We offer a design 
service if required – please ask the team.

Advertising specifications
All measurements are width × height (mm).

Approval of creative 
The publisher reserves the right to refuse any advertisements
without explanation and copy may be edited for length and 
clarity.

Creative and copy for all advertisements and inserts should be 
provided for approval by the EBEA.

The EBEA can accept no liability for material produced 
without prior approval.
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